
Job Descrip�on: Digital Marke�ng Manager 

The Digital Marke�ng Manager plays a crucial role in driving revenue and growth through online 
channels.  

Job Overview: The Digital Marke�ng Manager is responsible for leading and managing all aspects of 
digital sales processes to achieve revenue goals. They will conduct sales consulta�ons with clients to 
uncover their goals, develop and execute digital sales strategies, create processes for sellers to follow, 
and collaborate with other departments to ensure the successful implementa�on of digital sales 
ini�a�ves. 

Key Responsibili�es: 

• Client Rela�onship Management: Build and maintain strong rela�onships with key clients, 
understand their needs, and provide solu�ons to drive customer sa�sfac�on and reten�on. 

• Digital Sales Strategy: Develop and implement a comprehensive digital sales strategy in 
alignment with overall business objec�ves. Con�nuously analyze market trends and compe��on 
to refine the strategy. 

• Team Leadership: Lead, train, and mo�vate a team of digital sales professionals to meet or 
exceed sales targets. Provide coaching, mentoring, and performance evalua�ons to maximize 
team effec�veness. 

• Sales Forecas�ng: Create sales plans, forecasts, and budgets for the digital sales department. 
Monitor and report on progress towards goals regularly. 

• Product Knowledge: Stay up to date with the company's products or services and effec�vely 
communicate their value proposi�ons to clients. 

• Lead Genera�on: Develop and implement strategies for lead genera�on, including online 
adver�sing, email marke�ng, SEO/SEM, and social media campaigns. 

• Sales Presenta�ons: Prepare and deliver compelling sales presenta�ons and proposals to 
poten�al clients, demonstra�ng the value of digital solu�ons. 

• Sales Analy�cs: Monitor and analyze digital sales data and KPIs to iden�fy areas for 
improvement and implement data-driven strategies for op�miza�on. 

• Collabora�on: Work closely with marke�ng, product development, and customer support teams 
to align digital sales efforts with overall business strategies. 

• Stay Updated: Stay informed about industry trends, emerging technologies, and changes in 
digital marke�ng and sales prac�ces to ensure the company remains compe��ve. 

 

Qualifica�ons: 
• Bachelor's degree in business, marke�ng, or a related field preferred 

• Broad knowledge of marke�ng and digital marke�ng services. 
• Proven experience in sales, with a track record of mee�ng or exceeding sales targets preferred. 
• Proficiency in Google Analy�cs, Google Ads, Video Crea�on, and Display Ad Crea�on  
• Strong leadership and team management skills. 
• Excellent communica�on and nego�a�on skills. 
• Proficiency in digital marke�ng tools and pla�orms. 
• Analy�cal mindset with the ability to interpret data and make data-driven decisions. 
• Familiarity with CRM systems and sales so�ware. 
• Crea�ve thinking and problem-solving abili�es. 
• Strong project management skills. 



• Results-driven and highly mo�vated. 
 


